skt g

' Stroer MedisG
. 26Marct2013

m,n.._

.#\

B o



evelopmenits 2012 @

Stroegrou

1L4

A FY organic revenue growdh.Q0%pndoperational EBITDA9.1%jmainlydown
due to rather unfavorable market dynamics

A Q4 organic revenu@sproved over prior quarter and fidistfédo-y thanks to
positive sales development in Turkey and Poland

A Positive impact froast cuttingeading to 2% lower FY overhead costs in th
A Reported net inconstightly improved over last year helped by FX effects
A Capital expenditu around 43msoupled withverage ratiof 2.8x at yeand

A Newrefinancingpackage in place since 07/2012 with 5y maturity and lowe

A SPA signing #10Online display companiesDec 12 with expected Q2/13 clo




Group financials at a glance: W/
Softer results due to top line, mix effects and concession

Revenues 560.6 577.1 -2.9%
Organicgrowth(l) -4.0% 4.8%

Operational EBITDA 107.0 1323 -19.1%
Net adjusted income 24.0 40.3 -40.4%
Investments 42.6 520 -18.1%
Free cash flow’ 108 380 -71.5%
Net debf’ 302.1 3043  0.7%

Leverage ratio 2.8X 2.3x  +22.8%

Notes (1)Og c growth = excludin g h g t effects d effects from the (d) solidatio ddsﬁnnﬂn(@tﬁpeu’abp eed EBIT net of the financial r I adjusted for exceptiortaatiems,
acqui d ntangible d ertising ¢ e and the mI ed tax expen (325/taachteo 8 Sawnts in PPE and intangiblg4)sBetg; ca hfIw ash flows fro m operating activitiefldess cash
fm estingctivities(5) Net debt = f IIbIt I ash (ex Ihdglbl
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Technical barriers between different media erode
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Quelle: Stroer @iHome Media AG
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Stroer 3.0 Keyobjectives

- Achievehigher
relevancdor

advertiserand
publishers

| Becomekeytrading Createcomblned/ldeo
partneroutside TV prOductforOnIme &

DOOH
_ _ | Offerwiderangeof
Unlockregional online branding& performanc
market adsolutions
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